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Triple Aim Quadruple Aim Quintuple Aim
2007 2014 2021

@m

/
\

Better
Health

1. Improved Patient
Experience 4. Clinician 5. Health

2. Better Outcomes Well-Being Equity
3. Lower Costs

Improved
Economy

Evolution to the Quintuple Aim

81989 J Am Coll Cardiol. 2021 Nov 30; 78(22): 2262-2264.

Table 1. Stages of quality improvement in healthcare.

Quintuple Aim

Quality 1.0 Quality 2.0 Quality 3.0
Thresholds Organization-wide systems Coproduction of health

“How might we establish “How might we use ‘enterprise- I*How might we improve the value of the

thresholds for good healthcare  wide systems’ for best disease [Jcontribution that healthcare service makes to
service?” management?” health?"
ulmu o, .
P' lllustrative themes: Illustrative themes: Jlllustrative themes

e Development of Standards e Systems, processes e Logic of making a *service’

* Inspection to assess o Reliability e Ownership of “health”

o Certification e Customer-supplier e Kinship of coproducing people

* Guidelines o Performance measurement e Integration of multiple knowledge systems
e Value-creating system architecture

Better Care

Nandy et al, 2022

87989 lana1sUsynaunITUsIEeIe “nIsliuszleninndeyaiiosnsyauninnuay susesnmnInseLleq
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Wiawiey Trust Tu Hospital Adawilaninasdnsia

Consumer Trust in Healthcare Institutions' Data Privacy

based on a survey of 1,955 consumers across 12 countries

September 2015
"How much would you trust these companies/institutions to protect
your personal data and use it to provide something that you value?"
70%
¥ Completely trust Somewhat trust
60%
50%
40% 45%
30% 37% 359, 33%

20% 34% 32% 329 289

10%
NHMMmmm

(Hospialsand | Financial ~ Creditcard Government Technology/ Telecom/  Rewilers  Consumer
o T '

L ) p agencics internet  utility company packaged
company goods
manufacturer
-
i pXD‘CEST ThePXDigest.com | Data Source: Zebra Technologies

o

Trust 1wiladaid1A7 @@ Health Engagement

Trust is Most Important Factor in Health Engagement

Q: Thinking about the engagement you want to have with companies and organization
involved in health, which characteristics of that engagement are most important to you?

Trust I 67 %

Authenticity I 58%
Satisfaction |GG 5 3%
Long-term commitment I 30%
Personalized interaction GGG 26%
Shared purpose N 19%
Collaboration IEEG—_— 19%

Freguent contact I 12%

0% 10% 20% 30% 40% 50% 60% 70% 80%

: Source: 2008 Edelman Health Engagement Barometsr
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Hoet, sruuia) delsmenunamansoudsnnafesnistoya

WsLALle

nsihldeauszuvuansnadaya (HAI Trust Dashboard)

Suldszuuladialusuazatinsadnals?

drldnulaviuiilag
> dhnduled dsm. (ha.orth)
> Wiy szuuiiieades > deyanadisavanalianga

» Scan QR Code wistoyaiiioveaselayd
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A07Y AMBU

Woudsnnuuszasdldanuszuunda viegwls | > viuagldfuwausdenisded@ey viiowands “Waldam” 1Ui
finly? wavewiu faudsbilusuunesumadiiu asw. ag
- wasdgaziduwa Gmail

- waudyids@gudn asduwa runenapa@ha.orth

> nsdlldnuwasidy asnsansaaeuldd Junk Mail

» et uazUeldnuszuu Tne sadorld+stanu

[ o = o ] IS L 1 LY 1
A213197850981WaN Gmail Aiguslay | asw. Sunsudymiluazveasisluauliazain
Phishing a1nA@sy “aansiden” ail Bllaudetayaidndszuunnan Gmail Lileeann
szuugualasusenaneuen Jagtudeldansnsaudlala

viudl upazUuuslidudiuaves as. tnenss Tuldald

AsAvuasany Tignsa? SUAULAT 8 FBNWT WsaUINAIN Usenaume:
> dnusiiudn ag1atos 1 60
> dnwsfiailug edraties 1 6

> Snwsiiay ag13tiee 1

madgszuunaalaldon lidusa? Tiaiunsmuadiu:
1. Tldsandu
2. Hasralwl
3. gudusalnd
4. anadwaiierdnderitudiu
mnéadldly Waeddswanudeu uwazdslamiinu wiou

MnUsENaUANdNUNAdNa runcnapa@ha.or.th

14 ¥ ¥ ¥ o ' v 3 = 3 ° !
nsudetgmnisldeussuu nsléeudeya | U990y vianunsoudassinutagm vleveduugihnseusa
negaanelvu? nszuulan TnInnsssuuaunm dunuiaueIfagg

UAZWINNTTY @TN. LA

» runenapa@ha.orth (J3UA Ywu)
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